
 

SudsFest  

SudsFest is a yearly event at the Florida Aquarium that I volunteered for on June 12, 

2010. The Florida Aquarium, which is located at Chanelside in downtown Tampa, is a non-profit 

environmental organization and they depend on generous financial support from the 

community and gifts from individuals, foundations, agencies and corporations are necessary in 

helping the aquarium fulfill its mission. To raise money for the exhibits, educational programs, 

and research initiatives, the aquarium hosts events, such as SudsFest, a couple times a year.  

The event was held on a Saturday evening from 8pm-12pm and was essentially an event 

where people could come together, after the aquariums normal operating hours, to sample 

beer, food, and enjoy live entertainment. Pepin Distributing Company donated the aquarium 

the beer and they had a vast amount to sample from, with over forty-five craft beers from all 

over the world. Food was supplied by fourteen restaurants, some known nationwide and the 

others were local bay area vendors native to Tampa. It was open to the public aged twenty-one 

and up, priced at sixty dollars for a ticket at the door, and all proceeds benefited the aquarium. 

They event was a hit and sold out, but according to the marketing director over 1,000 people 

came out to enjoy the evening. 

 SudsFest was coordinated by Katie Edmiston, who is the marketing director and who I 

spoke to directly in requesting information about how to volunteer. After our initial contact, 

she then passed on the responsibility of passing information from the organization to the 

volunteers through her interns. The interns were responsible for the following: letting the 



volunteers know what time they needed to show up, where they were supposed to park, 

assigning job responsibilities, and making sure every volunteer had the correct t-shirt size they 

needed. The instructions were communicated to us through e-mail and if we had any additional 

questions it was through e-mail correspondence. 

 Volunteers for the first shift were asked to arrive an hour before the event began and 

were directed to a room in the aquarium to meet with their team leaders and receive 

instructions. My job assignment was very basic; all I had to do was pour beer. I was instructed 

to pour beer for a guest which must be in a specific designated glass, and not to over pour past 

a predetermined point on the glass. The glass was to be filled to three quarters full. If we were 

to encounter a problem with a guest who appeared to be intoxicated and argued with us, we 

were to contact Katie or one of her interns to deal with the situation. The rules of what to do or 

what not to do were not communicated at all. I had no idea if we were allowed to sample the 

beer and enjoy some of the food or not. I figured that it was okay to do so as long as it was in 

moderation. I don’t think it would have gone over very well if a volunteer drank till they were 

wasted and it would have also looked bad upon the organization.  We then reported to our 

stations to begin our assigned duties.  

The marketing team and their interns seemed to be somewhat disorganized in figuring 

out where it was they needed their volunteers to be. A small crisis unfolded when some of the 

scheduled volunteers failed to show up and they were left shorthanded. I think that they could 

have better planed for a situation like this by scheduling a few extra volunteers. They were; 

however, very flexible in trying to accommodate the volunteers availability. I was initially 



scheduled to work the second shift from 8pm-12pm, but I do not drive so I made arrangements 

with some other students in our class who were scheduled to work the first shift to ride with 

them, even though I would be arriving early. I told Katie about my situation and asked if it was 

possible to change shifts and  work the first shift with them so I would also have a ride back 

home and it was not a problem switching. 

 The demographics that the Florida Aquarium usually tries to target are families who are 

looking to spend an afternoon together. By planning events such as SudsFest they are able to 

reach completely different demographics. For example, by offering beer, entertainment, food, 

and extending the aquariums daytime hours to late night evening hours, they reached a vast 

group of people who would not likely visit the aquarium for a fun thing to do in the afternoon. 

Most of the people who attended were young and appeared to be in their early twenties to late 

forties. Many were nicely dressed but there was no dress code and some wore jeans and t-

shirts. I noticed that most were couples and the event was a fun thing to do on a date if you 

enjoy beer and food, especially since alcohol can relieve first date jitters and help break the ice.  

 I think that SudsFest is a wonderful way to bring in money to the aquarium because it 

brings in people who many not have much interest in supporting the Florida Aquarium itself, 

but have a love and passion for beer and food.  

 SudsFest was publicized through tradition media as well as social media. The Tampa 

Tribune, The St.Petersburg Times, and the TBT were some various publications that advertised 

the event. There were also some news spots on myFoxTampaBAy.com, WMOR TV32 and 

Studio10.tv. I thought that their use of social media was interesting because we have been 



talking so much about social media in class and about how powerful it is.  When I googled the 

event I saw how many mentions they were from Twitter accounts and facebook. Publicizing this 

event through social media was probably beneficial for this particular kind of event, and 

reaching their intended target audience considering that many young people spend more time 

on these social networking sites than they do reading the paper and watching the TV. I found it 

interesting that until 2008, The Florida Aquarium had no social media and they solely relied on 

the traditional forms to market and advertise. It was Tom Wagner, who is the aquarium ’s public 

relations manager, who started the aquarium’s social media outlets on Twitter, Facebook, and 

YouTube. 

 Overall, I believe that this was a wonderful event and even though there was some 

initial confusion in the beginning, it went fairly smoothly. When I first learned that we would be 

volunteering at an event, I cringed thinking that whatever event I choose would not be very 

much fun. However, I actually enjoyed volunteering for them and would love to do it again next 

year. This project also gave me the opportunity to get to know some of my classmates better. 

Not wanting to go to the event alone a few of us drove together and afterwards hung out at 

Hooters and talked about our experience over wings and beer.  

 


